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1.
Mission of this Unit:


The Arts and Humanities Division is centered on arts, media, and culture. We teach students to use various media as a means of expression and communication and to understand the role of arts and media in our culture. Outside of the instructional program, we offer the larger community exposure to many cultural events through our Performing Arts Center. 

 2.
Description of the Unit:  

We offer instruction in two and three dimensional architecture, art, digital media, journalism, radio/television, music, and theater arts. Our Performing Arts Center offers programs that last year attracted an aggregate audience approaching 100,000. Our radio and cable television stations provide another means of outreach to the community, although it is not possible to measure the size of the audience for their programs.

3.
Goals and Objectives of the Unit:

All of our units seek to integrate esthetic, academic, and technological developments into their working environments. To this end the division seeks to

1. Add or revise course offerings and certificate and degree programs in nearly all academic areas in order to make our programs relevant to existing and new students. (A2 – 1)
2. Reach out to high school faculty and students to make them aware of current and planned offerings in the division. (A2 - 1)
3. Increase student retention and transfer rates in the arts programs, particularly photography through scheduling changes. (B1 - 1, B1 - 2)
4. Increase our broadcast capabilities in radio and, possibly television

5. Enhancing audience experiences in Performing Arts Center and Little Theater. (A2 – 3)
6. Build on the successful first year operation of the new college art gallery, which has attracted hundreds of viewers to its openings and many hundreds more in overall audiences for its exhibitions. (A2 -3)
4.
Relationship of your unit to the 2006-07 Strategic Plan (attached)


Please refer to Section 3.

5.
Budget Requests:

Please see attached budgwet summary for 2005-2006. 

7. Cost per FTES = $1662.00 – $3927.00, depending on program.
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